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	Public Engagement Committee
Wednesday, January 10, 2024
2:00-3:00 PM
Virtual Meeting 
https://us06web.zoom.us/j/86460797279?pwd=hIeNOSYtq6AA0UsqqrBOql72LYbYa7.1



Agenda
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GRAND VALLEY METROPOLITAN COUNCIL
ADA TOWNSHIP □ ALGOMA TOWNSHIP □ ALLENDALE TOWNSHIP □ ALPINE TOWNSHIP □ BELDING □ BYRON TOWNSHIP □ CALEDONIA □ CALEDONIA TOWNSHIP □ CANNON TOWNSHIP □CASCADE TOWNSHIP 
CEDAR SPRINGS □  COOPERSVILLE  □ COURTLAND TOWNSHIP □ EAST GRAND RAPIDS □ GAINES TOWNSHIP □ GEORGETOWN TOWNSHIP □ GRAND RAPIDS □ GRAND RAPIDS TOWNSHIP □ GRANDVILLE
 GREENVILLE □  HASTINGS □ HUDSONVILLE □ IONIA □ JAMESTOWN TOWNSHIP □ KENT COUNTY □ KENTWOOD □ LOWELL □  LOWELL TOWNSHIP □  MIDDLEVILLE □  NELSON TOWNSHIP 
OTTAWA COUNTY □  PLAINFIELD TOWNSHIP □   ROCKFORD □ SAND LAKE  □  SPARTA  □ TALLMADGE TOWNSHIP □ WALKER □ WAYLAND □ WYOMING

678 FRONT AVENUE NW □  SUITE 200  □  GRAND RAPIDS, MICHIGAN 49504  □  PH. 616 77-METRO (776-3876)  □  FAX 774-9292  □  WWW.GVMC.ORG

1. Welcome and Introductions
a. Kate Milzarski—City of Hudsonville
b. Grant Simons – City of Wyoming 
c. Amy Haack - Village of Fruitport
d. Brent Geurink – City of GR
e. Parker Cote - Village of Spring Lake 
f. Hannah Mico - River Network
g. Dana Strouse - EGLE Nonpoint Source Program 
h. Justin Stadt - Georgetown Township 
i. Melissa Bos- City of Grand Haven 
j. Evan Canute - Ottawa County Water Resources Commission 
k. Mary Gunst- Plainfield Township 
l. Ken Wiley – East Grand Rapids
m. Matt DeRuiter – GVSU
n. Robert Cloy II—GVMC/LGROW
o. Rachell Nagorsen: GVMC/LGROW

2. Public Education Plan Overview
a. [bookmark: _Hlk154057679]What is the Public Education Plan?
i. Created from MS4 Permits. Can be found under each community link on the LGROW website. 
ii. Plan outlines how LGROW communities will meet public education requirements from their MS4 permits. 
iii. Checklist is derived from table 3 in PEP plan and outlines LGROW vs. community public education commitments. 
b. [bookmark: _Hlk154057806]Category focus: Personal Watershed Stewardship: Education about responsibility and stewardship. 
i. Find description under Table 1 in the PEP
ii. Very general and covers many different educational activities. 
iii. If there’s any individual education topics that come up in your communities, feel free to bring it to the group. 
iv. Grant: Riparian Landowners and what communication are LGROW engaging in?
1. Riparian Landowner engagement will be removed from our PEP in the future and have less emphasis on engagement strategies. 
v. Key messages in the first category can be hard to relate to individual communities. Take inventory of what your community is doing and it likely falls under this category. 
3. 2024 Updated Public Education Materials
a. DropBox + Spreadsheet 
i. Spreadsheet was created that includes all the topics and materials. Can be filtered by seasons and all the material can be downloaded. 
ii. Includes Idea39 created material; updated educational materials. 
b. Are there any specific flyers your community would like to have translated? 
i. Please review flyers in the next month and let LGROW know if any material needs to be translated. 
4. [bookmark: _Hlk154058274]Community share: new or updated outreach materials
a. EPA flyer letters: Wyoming 
i. Wyoming has created a letter to restaurant owners that’s in Spanish and English. Grand Haven has also created a letter in English aimed at Restaurant BMPs. 
5. Looking ahead: 2024
a. Reminder/Planning email reminders 
i. Receiving 1 email a month with material that relates to each community’s checklist. The group stated this would be helpful to break down the checklist into manageable tasks. 
ii. The goal is to have reminders sent out to partners, so by the end of the year, we’re not rushing to complete the checklist. 
b. 2024 PEP Checklist 
i. Plan on getting partners the new checklist for 2024 shortly so you can check off items throughout the year. 
ii. LGROW will send out the 2023 PEP Checklist again and the deadline for progress reports is February 2024.
iii. 2024 PEP Checklist will mirror 2023 PEP Checklist. 2024 giveaways still need to be updated. 
c. REMINDER: Please complete 2023 PEP Checklist and submit to Rachell Nagorsen
d. LGROW Giveaways
i. Slap bracelets, fliers for adults, coloring books, colored pencils, packable reusable grocery bag, lawn mowing pamphlets (review), native seed packets if accompanied by how best to plant them and will be given out during LGROW tabling events.  
ii. 2024 order form will be distributed soon. 
6. 2024 Events
a. Email any upcoming events to LGROW staff by February 1, 2024. 
i. Are there any partner events that LGROW can table at in 2024?
ii. Amy: Every Thursday night in the summer at Pomona Park in Village of Fruitport: dancing, music and very popular with older generations. 
iii. Justin: Parade around Memorial Day; is LGROW interested in attending and being a part of the parade to hand out material? LGROW will not likely be able to pull off parade participation by this Memorial Day, but will look into something like this in the future. 

7. Resources (sticky)
a. Dropbox Link: MS4 Public Education Social Media + Website Materials - Dropbox
b. Community Newsletter Articles: https://www.dropbox.com/sh/38jspdlppbb5qne/AAByZAvayKbgbM3AOtDsZDwSa?dl=0 
c. LGROW check-out catalogue for local events
i. Adopt a Drain Kit Ready to Use
ii. Stream Cleanup Kits
iii. Activities and Games
iv. Tri-fold Display
v. [bookmark: _Hlk154058610]Salt Watch Kits
8. Next meeting: Wednesday, March 13, 2024 from 2:00-3:00 PM. Virtual. 
a. Be prepared to answer the question: What is one thing you already have planned to check off the 2024 checklist?
b. Future meetings: April 10, August 14, October 16, November 13, 2:00-3:00 PM – Virtual until further notice


Public Education Plan: Table 1 and 3 (See Public Education Plan for full tables)
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Table 1. Public Education Plan Strategy

This table includes the major Public Education Categories as well as the Key Messages and Target Audiences for those categories. Delivery Mechanisms are
listed here by title. For a detailed explanation of how these Delivery Mechanisms will be implemented, see Table 2. For an explanation of how success will be
evaluated, see Table 3.

P“cm::r‘;“""" Key Messages "'j::;;‘:c"g Target Delivery Mechanism Title
« Website
« A watershed is an area of land draining to a * Newsletters
‘common waterbody. You live in the LGRW. « Social Media
Your actions can impact the watershed « Events
T e on | * Leam more about the LGRW by visiting : gﬁﬂﬁg‘fﬂ"& + Printed or Electronic Materials
about responsibility and | Ww.larow.org « Subwatershed groups | * S1veaway ltems
Sewardship « There are many reasons for protectingthe | 7 Sepeye « Educational Signage
watershed. « Cleanup Efforts
« Individuals can affect the watershed through « Grand River Rainscaping Program
their activies. « Outreach to Lake and River Associations
« Presentations in Schools
« Schools
« Watershed Residents
« Subwatershed groups
« Neighborhood
Associations » Website
« Commercial industrial, | « Newsletters
2.Ultimate stormwater + Storm drains connect to your local lakes and | and institutional entities | o Social Media
discharge locations streams, not a wastewater treatment plant. likely to contribute « Printed or Electronic Materials
and potential impacts: | « Polluted stormwater negatively impacts pollutants to + Giveaway Items.
Education on the location |  water quality. stormwater runoff « Presentations in Schools
of residential stormwater | » Prevent pollution from entering your storm (commercial car « Storm Drain Marking
catch basins, where the | drains and protect the health of your family, | 2Snes. landscaping | [ 600 o i Grand River Program
system discharges, and your community, and the Grand River. companies, SNOWPIoOW |, 6treach to Lake and River Associations
impacts from pollutants :"a’;‘m"is P“}""e’ « Events
Companies, commercial | * Oulreach to Commercial, Industrial, & Insttutional Entites likely to
cleaners, school contribute pollutants to stormwater runoff
facilties staff, pool
companies, home
builders associations,
realtors)
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Table 3. Public Education Plan Evaluation Measures

This table describes how the PEC will evaluate successful implementation of the PEP. All activities listed will be completed once per permit cycle, and
the PEC will identify annual activity goals in order to complete all activities within a given cycle. This table will be completed annually by the PEC in
order to assess progress, and the year each activity was completed will be identified in the Accomplishments column. Unless specifically noted as
annual, each activity has a permit cycle goal. Public Education Categories, Key Messages and Target Audiences can be found in Table 1, and detailed
explanations of how each Delivery Mechanism will be implemented can be found in Table 2. Achievements are also classified as either outputs or
outcomes to highlight activities aimed at changing behavior.

Delivery PEP Permit Cycle Goals Outcome/Output | Accomplishments
Mechanism Title | Categories
Educational Signage | 1,3,5 LGROW Complete current watershed | Output
signage assessment once
Permittee post 1 new educational Output
sign
LID/GI Workshops & | 5 LGROW deliver 2 workshops in Outcome
Tours. partnership with permittees
LGROW host 2 LID/GI tours Outcome
Clean Up Efforts 135 LGROW host or participate in 1 Outcome
stream clean-up effort annually
LGROW host 2 storm drain cleaning | Outcome
events annually in the watershed
Giveaway Items 123456 | Permittees distribute giveaway items | Output
for each PEP Category
Storm Drain Marking | 2,3,5 LGROW or Permittee host or provide | Outcome
materials for 2 drain marking events.
‘Adopt A Drain 235 Increase adoption by 100 basins Outcome
Grand River annually
Program
LGROW Promote program at 2 Output

events annually
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